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Andy Schindler, president and 
chief executive officer of R,J. 
Reynolds Tobacco Co., recently 
presented the 1997 President’s 
Award, the company’s top 
honor, to 41 employees for their 
contribution to the national rollout and 
repositioning of RJR’s Winston brand. 

In presenting the awards, Schindler said, 
“While many employees were involved in 
the Winston No-Bull repositioning, the 
individuals selected for the award were key 
leaders in generating, developing and 
executing this comprehensive marketing 
and repositioning program. You were in¬ 
strumental in directing Winston No Bull 
from concept to reality. 

“As you know,” Schindler continued, “the 
No-Bull campaign has generated extremely 
favorable reaction from adult smokers 
across the country. Since we introduced the 
repositioning campaign in August, Winston 
has gained and held higher market share, 
with volume up nine percent in the second 
half of 1997. 

“Your commitment and dedication to this 
project exemplifies the teamwork, creativ¬ 
ity and ‘can-do’ attitude that has set the 
standard of excellence.” 

Winners received a crystal award and a 
check for $2,500. Winners were: 


James W. Best 
Floyd E. Cook 
David C. Turner 

Sales 

Spearheaded extensive test 
marketing of the No-hull 
campaign in Florida. In 
addition, helped develop and 
fine-tune all retail communi¬ 
cation that not only drove 
positive results in Florida, but 
also in the national rollout. 

Guy M. Blynn 

l-aw 

Provided key counsel on the 
overall repositioning of 
Winston, helping shepherd the 
idea from concept through test 
market to the ultimate 
national launch. 

Steven B. (Brad) Calloway 
E. Kenan Whitehurst 
Susan B. Wilson 

Sales and marketing 
financial services 

Contributed both financial 
counsel and marketing insight 
throughout the entire project 
ensuring that key strategies 
were consistently supported 
with sound financial analysis. 
The end result was not only 
outstanding marketplace 
performance, but also an 
exceptional financial return. 

Carole S. Crosslin 

Public relation 

Effectively managed national- 
media coverage of the reposi¬ 
tioning. Conducted hundreds 
of media interviews resulting 
in extremely favorable press, 
increased consumer interest 
and trial of the new product. 

Deborah B, Crotfs 

RJR Packaging 

No. 604 Graphics Center 

Directed the development and 
execution of graphic produc¬ 
tion and printing of the new 
pack and carton designs for 
two treatments considered 


prior to the national rollout. 
Coordinated all in-house work 
on the new package graphics 
and consistently met crucial 
deadlines for test-market and 
national roltout of the 
Winston No-Bull campaign. 

Brenda B. Dalton 
Karen W. Giddens 
Teresa M. Smith 

Marketing operations 

Sharon E. Dawson 
Angela B. Gocke 
Stephen A. Lail 

Purcfiasing - sales and marketing 
support 

Developed and refined cost- 
effective promotional materi¬ 
als for the national launch of 
Winston No Bull. Directed 
the flow of launch materials 
from production to field sales 
for use at retail and direct 
marketing. 

Michael G. Fagan 
Todd M. Holbrook 
N. Winfon Jennette II 
Edmund C. Leary 
Cresslda J. Lozano 
Joseph J. Michalek 
Michael W. Shaw 
Lucinda C. Sheer 
Louise A. Turner 
Brand management 

Led the company’s overall 
brand repositioning effort. 

Drove the concept develop¬ 
ment, strategy formulation and 
ultimate execution from test 
market through national 
rollout. Directed repositioning 
in advertising via two cam¬ 
paigns, retail communication 
and promotional offers, national 
sales force education, direct- 
marketing programs, and sports- 
marketing efforts via NASCAR 
Winston Cup and NHRA 
Winston Drag racing. 

Curtis A. Gray 
Ricky N. Hauser 
Daniel S. Henley 
D. Lindsay Snyder Jr, 
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Steven W. Tucker 

Spans Marketing Enterprises 

Introduced No-Pull positioning 
to hundreds of thousands of 
consumers at racing events 
through comprehensive 
communication programs and 
extensive adult-tria! efforts. 
Efforts resulted in perhaps the 
most effective brand communi¬ 
cation in Winston’s three 
decades of involvement in 
motorsports sponsorships. 

Patricia F. Ittermann 

Marketing operations 

Built and executed numerous 
media plans for both the test 
market as well as national 
launch, resulting in unparal¬ 
leled levels of consumer 
awareness and national 
recognition. 

Paul F. Knouse Jr. 

Marketing operations 

Devised and executed expan¬ 
sive direct-marketing program 
for adult competitive-brand 
smokers, as well as innovative 
awareness programs to ensure 
franchise retention. 

Alice F. Lynch 
Bonnie R. Reese 

Consumer relations 

Effectively answered thousands 
of calls and letters from adult 
smokers concerning Winston’s 
blend, taste, image and 
packaging changes. Provided 
weekly updated information to 
the brand team on reactions 
from consumers during the test 
market in Florida, as well as 
the first six months of the 
national launch of the 
Winston No-Bull brand. 

Regena C. Pasfsrciyk 
Anita B. Phillips 
J. Douglas Weber 

Market research 

Tested and refined numerous 
brand-creative concepts and 
provided critical marketing 


counsel prior to and during 
test marketing and national 
rollout. Played key role in 
ensuring marketing programs 
effectively reached and 
persuaded adult smokers to 
consider the Winston 
proposition. 

Dennis L, Potter 
Kenneth W. (Ken) Smith 
Patricia E. Woods 

Brands K&D 

Successfully developed the 
no-additivc blend which was 
not only acceptable to 
franchise smokers, but also was 
preferred by competitive 
smokers. 

Douglas W. Shouse 

Brand management 

Developed the concept far 
Winston’s bold, innovative, 
wrap-around pack and carton, 
which helped draw consumer 
attention to the new product 
at retail. 

Aurelius M. (Tink) 
Waggoner III 

Operations planning 

Drafted the operations plan for 
RJR’s manufacturing division 
to manage production of the 
new No-Bull Winston. Also 
implemented an immediate 
revised production plan to 
meet increased adult smoker 
demand for box-style Winston. 



Susan B. Wilson 



James W. Best 



David C. Turner 




Floyd E. Cook 



Quy M. Bbmn 



E. Kenan Whitehurst 



Deborah B. Crotts 
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100% ham. 

0% additives. 


Best when smoked. 


consists of ads that better suit the editorial 
'^eUge puUifdtiohs: '. ■' , f 




Illustrated,” says Leary. “But, for 
publications that cater to a narrow 
interest group, the team has developed 
cutting-edge ads that better suit the 
editorial content and readership of 
magazines such as Detour or Maxim.” 
>ked. Ninety percent of the No-Bull 
campaign consists of mainstream 
advertising and delivers messages like: 

“I get enough bull at work, I don’t need 
v y’-. to smoke it” and “My patience is gone 
^ and so are. the additives in my smokes.” 
v Using a different tone, the remaining 
Qf^rcent of the campaign continues 
-t4;<vdeliyer the No-Bull message through 
l ' ta^l^fs^ike: “No Anchovies” and 

“TheSrrj|j^^i, Another ‘additive’ we 
'.could doW^^'n.” 

_ _ 1 ‘ “We've developed ads that are 

IIImL impactful in these magazines because 
are en gaging and unexpected for 
Tr£fj|l’fa brand like Winston,” says Michalek. 

"^ at s a bigjwrtiof what it will take 
■ O" to keep.thiS'mb m^r 11 unr going — 

A convincing'^mt^mokers who auto- 
rnatica 1 fy. I d:ir regular brand at 

retail tbat^Wmlpii^po-additive^ 
blend is 

marketing is to 

YJ oSidjjy^fmoning even 

^tegoingto continue to 
^&^aiKe advertising that is as creative 
%nd engaging as possible^Atthe end of 
the day, thats..what Bull.” ■ 


quarter of ly^avAijd after 25 years of A 
decline -^-T^mvtell you — that 
turnaround looks good.” ’‘•OyX 

According to Joe Mich a lek/m mrket- c 
ing brand manager- W ins ton, jyhm u ^ 
ers report a new interest in the 
among competitive smokers. “The ^*4 
No-Bull positioning delivers an 
attitude that today’s adult smokers can 
identify with,” he says. “It reflects a 
cultural movement back to what’s real 
and authentic -— representing an 
overall rejection of artificiality.” 

To effectively communicate the No- 
Bull attitude to adult smokers, the 


I get enough 


I don’t need to smoke it” 


£ WINSTON 

^ NO ADDITIVE? 

I R U I T A S I E 


Winston’s mainstream ads deliver the No-Bull positioning to large segments of the adult population 
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Special parents for special kids. 


RUSSIA 

With love... 




I laniet and Gene McOarih)' adopted t heir three sons (from left) 
Alexei, Sergei and lm\ia from Russia. 


From Russia with love is how Gene McCarthy of RJR’s 
corporate security department and Harriet, his wife, might 
describe their experience adopting three boys from Mos¬ 
cow, Russia. In June 1993, they brought home Lonia, who 
was then 6 years old. In October 1996, they returned to 
Russia to adopt Sergei, age 5 and Alexei, age 6. 

McCarthy says, “In Russia, there are more than one-half, 
million children of all ages in orphanages. Although the 
Russian people adore children, their culture does not 
practice adoption. Placing children in an orphanage in 
Russia ensures that they will have food and shelter, but 
one-on-one care in the institution is very rare.” 

Some of the problems that children develop from institu¬ 
tionalization can be: nonverbal behavior, an inability to 
make simple choices, fear of being touched and near panic 
over unknown situations. “You can’t just love these kids,” 
Harriet says, "They need more than that from parents. 
What you’re really doing is rehabilitative, therapeutic 
parenting." 

1 Iarriet stresses that small steps toward improved behav¬ 
ior bring great rewards. “When we first brought Lonia, our 
first son, home, he didn't want to be held or comforted, nor 
did he understand the concept of choice. It was nearly six 
months before he would tell me what he wanted for 
breakfast. We took it very slowly, and the changes have 
been remarkable.” 

Armed with their love and understanding for Lonia, 

I Iarriet and Gene returned to Russia to adopt not one, but 
two other small Russian boys. The McCarthy’s sons have 
drastically improved both mentally and physically since 
being adopted. Harriet says, “We’ve had our challenges, 
but it’s been wonderful.” Gene says, “All three of our boys 
are now in public school and thriving. They all love sports 
— especially soccer. Alexei’s personality has expanded the 
most, We knew he was a character front the moment we 
met him in the orphanage when he greeted Harriet by 
saying, ‘And, this is Cinderella.’ ” 

The McCarthys chose international adoption because 
they were closed out of domestic adoptions due to their 
ages. After being turned down by several agencies, they 

(continued on f>age 15) 
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Employees of R.J. Reynolds 
Tobacco Co, who work ihe mid¬ 
night shift are keepers of the night. 

They keep things going. Opera¬ 
tions asssociates keep makers and 
packers humming, Metal division 
employees at Packaging Plant 200 
keep iron furnaces stoked. Utilities 
employees keep steam bubbling up. 
RJR truck drivers keep trucks 



RJR's Hot/me 

ClMoDUT Slf/ljM))'! 
Center on the third 
floor of the Plaza 
Building is in o[K‘raiion 
24-hours a day. The 
midnight crew includes: 
(left to right) Robert 
Noble Johnnie 
Jackson, Ronnie 
Modeller, Al Miller, 
Brian McMillian and 


loaded with cigarettes running 
down the highway. Emergency 
services coordinators keep employ¬ 
ees safe. And, information resources 
computer experts keep computers 
crunching, providing support for 
critical business functions through-Jj 
out the night. mk 

On any given night, 1,132 M 
Reynolds Tobacco employees worOT 
while the rest of us sleep. ' 

Utilities employee Ronnie Kiger 
says, “I prefer this shift because 1 
can spend more time with my 
family." 

Cheryl Hutchinson, who works at 
Whitaker Park, is the only adminis¬ 
trative support person at the plant 


eepers 
of the 
night 


Cheryl Hutchinson enjoys the family 
atmosphere of third shift at Whitaker Park. 



from midnight to morning. "1 enjoy 
being in the hub of activity, so 
being busy all the time suits me 
just fine.” 

At RJR Packaging Plant No. 200, 
Work Team “C" puts in a continu¬ 
ous 11.5 hour shift with 30 minutes 
for lunch on a rotating schedule 
from 7 pan. to 7 a.m. Packaging 
maintenance employee Mark 
Tedder says, "1 like the continuous 
shift schedule. In 12 hours, you’re 
really able to finish what you start.” 

In the payroll department, twice a 
month, cither Don Rhyne or Lester 
Lawson work through the night 
until the bi-weekly payroll is com¬ 
pleted. Lawson says, "We do what¬ 
ever is needed to get the job done.” 

As dawn approaches, once again 
the keepers of the night have 
ensured that RJR is prepared to start 
the day and ready to work for 
smokers. ■ 



At RJR Packaging Plant 200, employees work in teams. In the metal division, Work Team 
"C" includes: (from left) Robbie Everhart, Ralph D. Nixon James L. Floyd James C. 
Tatum, Mark Tedder and Chad Mock. 
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emergency services coordinator Charles Tilley, hclote, checks 
in with VV'iiitaker Park gate keener Joan Wargley. 
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Tobaccoi/ilc Utilities is sta/jfed 24-hours a day, 365-days a 
year. Employees (front rou 1 , seated/rom left) Charles Jackson 
and Wayne Duggins; (standing from left) Randy Kiger, Hubert 
Jeffries and Jay Biggs monitor the production of power from the 
facility’s control room. 
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Cynthia Lash of information resources 
keeps Whitaker Park’s computers up 
and running through the night. 
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The Tobaccovillc Manufacturing Center is 
a hub of activity all night long. Employees 
of Unit 5 gather around roach Wy Attacks 
(seated) and Bill Rhue, production i> 

manager - making and packing (kneeling at r 
right). Martha Craft, right, makes her 
rounds as emergency services coordinator 
for the TobaccoviHc security team. 
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For RJR’s truck drivers, third shift means a lot less traffic — 
making their hauls faster and more efficient. Night-ou'l drivers 
include (from left) David Myers, Andy McCollum, Everctte McQee, 
Jerry Poindexter, Rirky Davis, Clark King and Jim Seamon. 


ittps://www. industrydocuments.ucsf.edu/docs/kfjyOOOO 
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FACES 


FOCUS 


Eloise Coleman 

Materials disbursements operator, mid¬ 
night shift 
Tobaccoville 
21 years of service 

‘I help make 
RJR a safer place 
to work hy 
following tire 
company’s 
[ safety rules 
every day. I 
always wear 
ny safety j 
shoes,glasses y ' . 
and gloves. 

And, I pay attention to 
what I’m doing, and how 
I’m doing it. Here at 
Tobaccoville, I help restock 

materials for the making and packing floor, and I 
drive a forklift. On the midnight shift, two of us work 
together, and we use the safety-buddy system. We watch 
over each other to prevent cither of us from getting hurt." 

J erry Culler 
Extruder helper 
No. 60-4 Packaging 
26 years of service 
“1 help to make RJR a safer 
place to work by volunteer¬ 
ing as a ‘safety champ’ in my 
department. I check to 

x tk r -. / make sure that employees 

• > •' I are wearing proper protec- 

c/l!dSSS. I; tive equipment such as ear 
plugs, gloves, and safety 
glasses and shoes. I have 
^ been a safety-champ 

' volunteer for six years 

because safety is a top priority at RJR 
Packaging. About 99 percent of on-thc-job accidents may 
he prevented by simply staying alert -— thinking, looking 
and listening. My motto is ‘leave the gambling in Las 
Vegas, don’t take a chance.’ ” 


work? 


Jeff Kiser 
A” machinist 
No. 91 Machine Shop 
20 years of service 

1 operate large engine lathes in the 
shop and must he safety conscious at all 
times. I avoid loose clothing and always 
wear safety glasses and shoes. Keeping my 
work area 

clean helps ^ 


prevent 


accidents. 1 


i i\ ■ the No. 91 

Machine 
Shop 

Safety Committee as well. 

If an accident has hap¬ 
pened in the shop, we 
discuss it and try to 
figure out ways to 
prevent similar acci¬ 
dents from happening 
again. We also help train 
employees on how to safely handle the variety 
of hazardous materials we use in the shop.” 

Nada Moore 
Central flavoring and 
adhesives preparer 
No. 605-12 Processing 
20 years of service 
“I believe in safety. And, 
anything that I believe in 
I’m willing to work for. 1 
chair the 10-member 
Health and Ergonomics 
Committee for Manufac¬ 
turing. Our committee’s 
goal is to make the 
workplace safe and to 
make safety second 
nature for everyone. On the job, 

I’m a certified forklift driver, in addition to being a 
flavoring preparer. Depending on what I’m doing each day, 
1 wear the proper personal protective gear, and I make sure 
that others around me are doing the same. Preventing 
accidents on the job is one way that everyone can impact 
this company’s effectiveness and bottom line.” 


Source: https://www.in.dustrydocuments.ucsf.edu/docs/kfjyOOOO 
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Kim Beauchamp 
Safety and health professional 
Corporate safety department 
10 years of service 
“As a member of the safety 
department, it’s my job to help 
train employees on safety 
procedures and practices. But 
I feel there is something 
more important to be done 
to change the safety culture 
at RJR. Everyone at RJR 
needs to buy in to our 
company’s two main safety 
rules: If a job’s not safe, don’t do 
it,’ and ‘Employees are responsible for their own safety 
and the safety of their co-workcrs.’ If we all become 
committed to the safcty-and-health process every' day, we 
will all benefit because we’ll have a safer place to work.” 




Linda Sutton 
Senior R&D associate 
Product development and assessment 
17 years of service 
“At R&D, safety is a 
big part of our day-to 
day activities. We are 
asked to follow the 
BGTC Chemical 
Hygiene Plan, which 
explains practices 
and procedures on 
how to handle 
potentially danger- 
ous chemicals. It is 
our Bible. I am also 
a member of three 
of the eight RJR 
Central Safety and 

Health sub-committees. These committees 
keep lip with safety issues around the department and help 
to ensure that R&D employees arc following safety guide¬ 
lines. We are fortunate to work for a company that cares 
about the safety of its employees. But, it is up to each one 
of us to make safety a priority every day.” ■ 
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01dies$3 PiedmonhiTriad ShagTTuih^5"%Kip 
sponsored'b'y ; jh'e, Ipcakjrad ip js tat 1 CTl Olpl ■ 93,,^ 

^ Since: they began, the Phelps' have : ^(^ieted in 
| more than ,70.d?mcc championships^afid .contests.:' 
j. Most of the contests have been in connection with 
1 the Winston-Salem Shag Club, which the couple 
‘ joined in 1990. They*are also members of the 
i- Shaggers Preservation Society and the Competitive 
Shaggers Association. 

“We didn’t start out to compete as much as we 
have,” Tim explains, “but, we really enjoy it, and 
the results are rewarding for us.” ■ 


Source: https://www.industrydocuments.ucsf.edu/docs/kfjyOOOO 
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O. Leak Jr. * 30 



J. Martin - 30 



F.. Thotnpson - 30 


Service awards 

30 YEARS-FEBRUARY 

Delores M. Alford 

Cigarette manu/acturing 

Melvin W. Cummings 

Brands R&D 

Befty L. Dillard 

Whitaker Park process 
control/quality control 

R.E. Duggan 

Safes 

Patricia G, Gary 

Whitalw Park making and packing 

Ruby C. Glaspy 

Tobaccoville receiving and blettdmg 

Marion E. Hall 

Whitaker Park making and packing 

C.T, Higgins 

Saifs 

Peggy M. Hughes 

Customer financial services 

W.H. Kinney 

Sales 

O'Dell Leak Jr. 

Whitaker Park primary 

Robert A. Lloyd Jr. 

Product development 
and assessment 

Julia B. Martin 

RCFCU administration 

Monroe Martin 

VCOiitaker Park primary 

Elbert W. McMillan 

Whitaker Park making and /sacking 

J.A. Radtke 

Sales 

Barry L. Saintsing 

Product development 
and assessment 

Elizabeth M. Thompson 

Whitaker Park making and packing 

Wanda T. Weavil 

Purchasing 


Nelson T. Williams 

To baccoville receiving 
and blending 

25 YEARS-FEBRUARY 

Alan B. Calhoun 

Creative services 

Stephen D. Cromer 

Flavoring - adhesives 

Herman W. Currence Jr. 

Tobaccoville maintenance general 

Donna R. Hicks 

Customer/production planning 
services - external 

C.R. Jackman 

Sales 

Larry T. Johnson 

No. 200 sheet production 

Karen M. Lawless 

Customer/production planning 
services - external 

Ola C. Morris 

No. 604 plant services, extruders 

David E. Romesburg 

Tobaccoville making and packing 
electrical maintenance 

G.A. Schweitzer 

Sales 

Alita B. Semones 

Business strategy and planning 

Michael W. Shaw 

Brand management 

W.L. Shelton 

Sales 

William H. Wagner 

No. 200 presses and cutters 

20 YEARS-FEBRUARY 

Dannie L, Anderson 

Tobaccoi'ille/aciltties/maintenfluce 

Samuel R. Archer 

Whitaker Park facilities 
maintenance 

Wanda W. Baker 

Mail services 

Vickie W. Boyles 

Whitaker Park facilities 
maintenance 


% 


I Ll|- 


Mark R. Brewer 

No. 603 G-7 productioti 

Maxine C. Broadway 

C02 production 

Vernon E. Brown 

Production recovery operations 

John D. Burgess 

Tobaccoville facilities/mainterrance 

W.J. Caya 

Sales 

R.G. Cutrell 

Sales 

Billy D. Dollarhide 

Tobacco processing 
maintenance general 

Donald S, Fowler 

No. 604 presses 

Thomas W. Gibson 

Facilities planning services 

Gladys A. Gravatt 

international support - 
manu/acturing services 

John W. Green 

Tobaccoville utility plant 

A.R. Holt 

Sales 

Jasper C. Huffman Jr. 

No. 200 plant services, printing 

Donald L. Jarrett 

Film press 

Nancy H. McGill 

J'urchasing 

Larry T. Meachum 

Whitaker Park making and packing 

Mary C. Merritt 

Tobaccoville casing 

and cutting/cut'filler storage 

John C. Petree 

R&D process technology 
and development 

Stephen L. Pierce 

Tobacco processing 
maintenance general 

Douglas W. Reid 

Whitaker Park utilities general 

Lu Ann Richardson 

Mai! services 


UTTTentS7ucSf.edu/docs/kfjy000Q 
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R. Thomas Schultz 

rohaccocille making anti packing 
electrical maintenance 

Thomas J. Steichen 

Health and environmental 
services 

Deborah B. Tilley 

Tax 

Evaristo S. Vigil 

No. 601 (nesses 

Andrew S. Weavil 

No. 603 processing 

Alice S. Willard 

No. 604 extruders 

15 YEARS-FEBRUARY 

Barbara J. Aldridge 

Soles and marketing /inanciai 
services 

Bruce P. Bradford 

Inteniotiono! suppor t - 
international R&D 

James M. Cecil 

Tobaccovilte making and packing 
electrical maintenance 

Charles S. Cooke 

Tobaccoville primary 
electronics atid instruments 

Alton R. Dudley Jr, 

Tobaccoville making anti packing 
electrical maintenance 

Jeffrey E. Fulp 

Shore fair general 

Mitchell E. Jones 

Tobaccoville making and (tacking 
electrical maintenance 

Lori E. MacWilliams 

Sales 

Stanley H. Muller 

Operations technical training 

Monte R. Paisley 

T obaccoville primmy 
electronics and instruments 

Barry R. Richardson 

Tobaccoville production support 
maintenance 

Jeffrey S. Rumberger 

Sales 


Henry C.Selbel 

Sales 

Larry R. Smith 

Manufacturing equipment 
engineering 

Marvin L. Spicer Jr. 

Tobaccoville making and packing 
electrical maintenance 

Scott G. Steen 

Brand management 

Kenneth A. Ward 

Tobaccoville primary 
electronics and instruments 

Charlie E. Willey 

Tohaccoville primary 
electronics and instruments 

10 YEARS-FEBRUARY 

Thomas B. Boykin 

Sales/marketing support systems 

Kenneth M. Cavenaugh 

Manufacturing engineering 
director general 

Vincent J. Copploe Jr. 

Sales 

Joon E. Dalton 

Law 

Gary M. Dull 

Product evaluation 

Gregory G. Felts 

Sports Marketing Enterjrrises 
general 

Michael D. Garry 

Sales 

Robert J. Gerald 

Sales 

Thomas E. Ingram 

R&D planning/administration 

Billy R. Lawson 

Commercial laminating 

C. Jeffrey Leon 

Sales 

Kimberly S. Moore 

Manufacturing process control 
general 

Russell C. Powell 

Spor ts Marketing Enterprises 
general 


Elisabeth G. Queen 

Commercial laminating 

Joan N. Spencer 

Creative services 

Garner Ted Stewart 

internal audit 

Lome D. Temple 

No. 200 roll grinding 

Molly D. Thompson 

RCFCU administration 

Dean R. Warrington 

Aviation 

5 YEARS - FEBRUARY 

Robert P. Hesse 

Financial support 
and planning systems 

Barnard A. Hill 

Commercial film 

Mamie B. Mebane 

Avoca office 

William D. Roulhac 

Avoca Fann 

John E. Sayers 

Safes 

David A. Schaefer 

Sales 

Douglas A. Swltniak 

Sales 

Arthur M. Sykes 

Commercial film 

Sharon K. Temple 

No. 604 graphics CAD 


PROMOTIONS & 
APPOINTMENTS 

AVIATION 

Christopher Heinl 

to chief pilot 

BRAND-MEDIA- 
DIRECT MARKETING 

Joan M. Williard 

to manager - media planning 



N. Williams - 30 



M. Shaw - 25 



S. Pierce * 21) 



Source: https://www.industrydocuments.ucsf.edu/docs/kfjy0000 
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people 


Continued from page 13 



A. WWI - 20 


BUSINESS STRATEGY 
AND PLANNING 

M.R. Jacques 

lo information manager - 
area operations 

Anita B. Phillips 

to information manager 

INFORMATION 

RESOURCES 

David B. Butler 

to director - PC/LAN 
services 

INTERNATIONAL 

SUPPORT 

Aquilla M. Fulton 

to R&D international 
technologist 1 

LAW 

Charles A. Blixt 

to executive vice president 
and general counsel 

LEAF OPERATIONS 

Noel T. Helms 

to maintenance specialist - 
ore ventat ivc/pred ic t ive 

MANUFACTURING 

PRIMARY 

Bobby G. Dozier 

to primary operator “IV 

MANUFACTURING 
QUALITY CONTROL 

Richard O. Lancasler 

to engineering technologist III 



MANUFACTURING 

TOBACCO 

PROCESSING 

Terry L. Bullins 

to mechanical specialist -• 
processing 

Ronald D. Carter 

to mechanical specialist - 
processing 

John O. Wiedenhoft 

to mechanical specialist - 
processing 

OPERATIONS 

TECHNICAL 

TRAINING 

Mark A. Snow 

to electronics/ 
instrumentation instructor 

RESEARCH AND 
DEVELOPMENT 

William R. Barnacascel 

to lab technician 

William J. Casey 

to master scientist 

Roy H. Copeland 

to R&D mechanical 
specialist 

Evon L. Crooks 

to senior staff R&D chemist 

Frank K, Fulton 

to manager - R&D 
information services 

Ronald G. Gillespie 

to senior staff technologist 

Dennis J. Lewis 

to R&D mechanical specialist 

Russell H. Nixon 

to senior staff technologist 

Linda W. Self 

io R&D technologist II 

Edward J. Sohn 

to senior R&D chemist 


Amos E. Westmoreland 

to senior staff R&D blends 
specialist 

Danny W. While 

to production manager - 
Avoca 

RJR PACKAGING 

Jason T. Brill 

to rotogravure press helper 

Christopher M. Carter 

to cylinder preparer 

Calvin Lewis 

to cut creaser operator - 
packaging 

Kathryn E. Sink 

to cylinder planner - 

packaging 

Benjamin C. Swlnk 

to lead ink 

and adhesive preparer 

Marty B. Tilley 

to rotogravure press helper 

Robert S. Wallace 

to assistant rotogravure 
press operator 

SALES 

Michael L. Buckler 

to assistant region sales 
manager 

Floyd E. Cook 

to assistant region sales 
manager 

John J. Foley 

to division sales manager - 
Boise, Idaho, division 

Brian L Mellon 

to account manager - field 
sales - Bakersfield, Calif., 
division 

Brent M. Sabo 

to account manager - field 
sales - Boise, Idaho, chain 

Scott G. Steen 

to assistant region sales 
manager 


SALES/MARKETING 
FINANCIAL SERVICES 

Leslie G. MacPherson 

to finance manager - sales 

SALES/MARKETING 

PERSONNEL 

Richard E. Cross 

to senior manager - sales 
planning 

G.R. Deschenes 

to national manager - 
sales/marketing employee 
practices 

Lorraine M. O’Connor 

to national manager - sales 
planning 

Thomas J. Sullivan 

to senior manager - sales 
organization development 

TRADE MARKETING 

John D. Boehm 

to senior manager - 
merchandising 

Retirements 

Naomi F. Crawford 

Tobaccoville process 
control/quality control, 

31 years 

Brenda H. Galloway 

Plant No. 200, 21 years 

Carl D. Hall 

Cigarette manufacturing, 

21 years 

William Harris 

Whitaker Park processing, 
30 years 

Ann R. Manring 

Plant No. 200, 19 years 

Jared B. Roberts 

Plant No. 200, 35 years 

Fred A. Thompson Jr. 

Plant No. 200, 37 years 


Source: https://www,industrydocuments.ucsf.e(du/docs/kfjyO.OOO 
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In Memoriam 

Joyce A. Neff, 50, a retail 
representative in field sales, 
died Jan. 31. A resident of 
Craigsville, Va., she had 
one year of service with the 
company. 

H.A. Norris, 47, an 
account manager in field 
sales, died Feb, 12. A 
resident of Spokane, Wash., 
he had 25 years of service 
with the company. 

SPECIAL 

SUGGESTION 

AWARDS 

December - 1997 

Mickey O. Arrington 

Tobaccoville cigarette 
Received an award in the 
amount of $1,745 for 
reducing conveyor damage 
by recommending use of a 
poly block to remove the 
apron from the Frotos 

VE-80. 

Ronald E. Beane 
Phillip R. Dull 

No. 604 Packaging 
Received a joint award in 
the amount of $6,630 for 
reducing changeover time 
by recommending installa- 
tion of two small idlers in 
machine S-41. 

Tony Carter 

No. 200 Packaging 
Received an award in the 
amount of $2,035 for 
reducing changeover time 
by recommending modifica¬ 
tion of the top plate on PI 7 
and the doctor blades on 

P14- 


Ewel G. Clark 

No. 200 Packaging 
Received an award of 
$1,235 for recommending 
modifications on the 
applicator for gold ink and 
using an air pump, resulting 
in ink savings. 

Gregory L, Hampton 
Ronald S. White 

No. 200 Packaging 
Received a joint award in 
the amount of $3,295 for 
recommending purchase of 
a portable hydraulic jack to 
straighten material racks for 
reuse. 

Bernard L. Hardin 
Jasper C. Huffman 
Donald S. Poole 

No. 200 Packaging 
Received a joint award in 
the amount of $3,785 for 
recommending use of 
slotted washers on ptint 
stations, reducing set-up 
time on changeovers. 

Bernard L. Hardin 
Donald S. Poole 

No. 200 Packaging 
Received a joint award in 
the amount of $2,190 for 
recommending installation 
of guide plates on PI 2 to 
reduce jams, resulting in 
material savings. 

Donald W. Hobson 
Danny R. Leonard 

No. 604 Packaging 
Received a joint award in 
the amount of $12,215 for 
recommending to run S22 
splices through SI reducing 
stops to remake splices, 
resulting in scrap-material 
savings. 

Sammy L. Hodges 
Steven G. Stoltz 

No. 604 Packaging 
Received a joint award in 
the amount of $1,705 for 


recommending changing 
from 3-inch cores to 6-inch 
cores on S41 and S42, 
resulting in reduced set-up 
time, 

Vincent V. Hunter 

No. 200 Packaging 
Received an award in the 
amount of $1,415 for 
recommending use of a less 
expensive splice tape on in- 
house products. 

Larry L. Hutchens 
Steven K. Ketner 

No. 604 Packaging 
Received a joint award in 
the amount of $4,770 for 
recommending to plan the 
customer job with standard 
overage of paper, then carry 
the poly trim from #5 head 
to #6, resulting in material 
savings. 

Jimmy J. Hutchins 

Whitaker Park utilities 
Received an award in the 
amount of $2,120 for 
recommending use of a 
circulating pump for the 
heat exchanger loop for the 
chill-water pump, resulting 
in electricity savings. 

H.L. Pendergrass 

No. 200 Packaging 
Received an award in the 
amount of $11,405 for 
recommending use of a tool 
to preregister the print 
cylinder press, resulting in 
scrap savings on start-up. 

Gary Sapp 

Whitaker Park utilities 
Received an award in the 
amount of $2,370 for 
recommending to run the 
chillers on 604-5 mezzanine 
during May, June, July and 
August instead of year- 
round, resulting in electric¬ 
ity savings. 


Larry C. Shore 

Building No. 91 machine shop 
Received an award in the 
amount of $4,450 for 
recommending making new 
pistons at Building No. 91 
machine shop for rebuilding 
the Protos VE-80 tilt-back 
hydraulic cylinder in order 
to use a common seal kit for 
all versions of the cylinder. 

Ralph D. Welborn 

Tobaccoville cigarette 
Received an award of 
$1,000 for recommending 
removal of the guards on 
GDX-500 Packers at the 
first, second and third 
wheels to clean out excess 
tobacco and dust, resulting 
in improved quality. 



Adoption 

(continued from page 7) 
discovered The Cradle of 
Hope, an agency based in 
Washington, D.C., that 
focuses on Russian children. 

Harriet says, “After you 
adopt a child from this 
culture, you want to do 
everything to make their 
transition as easy as pos¬ 
sible." Wanting to help 
others, Harriet established a 
local support group called 
Families for Russian and 
Ukrainian Adoption. "The 
support group allows 
parents to share informa¬ 
tion on the special needs of 
these kids," Harriet says. 

The internet also provides 
a wealth of information. 
Two of the sites that may he 
helpful are: a.parent.russ 
and frua.org. If interested, 
the McCarthys can be 
reached for additional 

information at 765-9064. ■ 



.Source: https://www.industrydocuments.ucsf.edu/docs/kfjyOOOO 
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RJR hosts workforce summit 


In March, R.J. Reynolds Tobacco 
Co. hosted the Workforce Develop¬ 
ment Summit, an event aimed at 
addressing workforce issues and 
ensuring that the Winston-Salem/ 
Forsyth County area has the workforce 
to attract and grow local businesses. 
The summit was a collaborative effort 
between the Winston-Salem Chamber 
of Commerce and the Forsyth Com¬ 
mon Vision Council. 

"Most employers are not aware of job 
services such as the Job Link Career 
Center and The Forsyth Job Ready 
Partnership that prepare individuals 
for the expectations and requirements 
of today’s business environment,” says 
Corky Clodfelter, RJR manager of 
human resources. "The summit served 
as a forum to gather information about 
these services and to foster ideas about 
improving their efficiency.” 

Fourteen organizations set up 
information booths about employment 
services. Six breakout sessions were 
also held to discuss workforce issues. 

In the session, "Coordinating 
Workforce Development Services,” 
RJR Community Affairs Vice Presi¬ 
dent Don Haver monitored a discus¬ 
sion about increasing the overall 
efficiency of workforce-related ser¬ 
vices. “The community's career 
services have been a real benefit to 
companies like RJR,” says Haver. “But 
we are at a point where we need to 
make refinements and create a closer 
relationship between companies and 
these services.” ■ 






Groups like The Forsyth Center for the Deaf and Hard of Hearing set up booths tit the summit. 


“TOOLS OF THE SPIRIT” 

Dr. Alton Pollard addresses racial issues 
during presentation at RJ. Reynolds 

Dr. Alton Pollard III, associjjtfcjprofessor of religion at Wake Forest University, 
recently spoke to Reynplds Tdijwco employees lim ij® a noontime dialogue 
entitled “Tools of tMSpjf\ Wf 
During his preservation;' Polla;d reffictediuvme: meajuhf shd power of 


During his presentation; Pouapiirdjy 
African-American cuUure_aijd\iyd^|| 
Americans beery labeled by nomefguo 
African Americ|as;^hsta,rid ih Smsi 
impact the presJnt/Jgl^ii.v 

“We all bclong\o*eact)ld.th^r 1 "/^q'I 

... j_l u _AcA*AL , 


cteclnntl^ riicajung arid power or 
ec^jijesuons feuch’a's:'' Why have African 
y® NegUo, Colored arid Black? How did 
fjjSf slater A And, how d6es the past 


“We all belongY'Aacij Tth fj r ,' T%iq' IcS/>rd .Ylj u mathbe I ngs aye for each other 
and we should etn^ace^KB^cti'lid c^brattoy ol,Black History Month, 
Pollard's presentatio^'^spciusqfcd bfgbe RjR Wotltforccf-Divcrsity Advisory 
Council and Network 2.0QQ, an |rg;iniz™ion Vi|df up of Reynolds Tobacco 
employees, that promotes the career and personal development of RJR’s 
African-American employees. ■ 
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